


                                                             
1 For example FCA CONC 3.5.3 relating to the requirement for a representative example where an amount 
relating to cost of credit is given in a credit ad. 



 

 

 

 

 

https://www.radiocentre.org/wp-content/uploads/2019/05/Protecting-consumers-why-long-and-complex-terms-and-conditions-on-radio-dont-work.pdf


 

  

https://www.radiocentre.org/copy-guidelines/fca-confirmed-industry-guidance/
https://www.radiocentre.org/copy-guidelines/fca-confirmed-industry-guidance/
https://www.asa.org.uk/uploads/assets/846f25eb-f474-47c1-ab3ff571e3db5910/c6704aec-d1e5-4431-81c18355cb9eac8a/BCAP-Code-full.pdf


 

 

 

 

The BCAP Code states that “material information is information that consumers 

need in context to make informed decisions about whether or how to buy a 

product or service. Whether the omission or presentation of material information 

is likely to mislead consumers depends on the context, the medium and, if the 

medium of the advertisement is constrained by time or space, the measures that 

the advertiser takes to make that information available to consumers by other 

means”. 

 

Warning: A recent radio ad for a telecoms brand received a complaint which 

was upheld by the ASA because the terms and conditions included in the ad 

were read too quickly for them to be clear and intelligible to the listener 
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